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INTRODUCTION.

It Starts with Deceivingly Simple Iconic Branding.
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Your logo is often the first thing people notice about your brand.

Simple logos = easier to remember and recognize.

Focus on clean lines, minimal colors, and meaningful symbols.
Think about timeless brands: Nike, Apple, Airbnb.

Can Use a templates to start, but customize to match your brand voice.
Keep scalability in mind — it should look good on a tiny business card and a huge billboard! 02



CASE STUDY.

What's in a shape: The Hexagon.

TODAY BEFORE

Strong Symbolism: Hexagons represent strength, unity, and
efficiency (think honeycombs and engineering).

Balanced Shape: Naturally symmetrical — gives a sense of stability
and trust.

Visually Unique: Stands out from the common circles and squares.
Flexible Design: Easy to build patterns, backgrounds, and brand
elements around it.

Modern Appeal: Feels contemporary, clean, and innovative.

Space Efficiency: Fills visual space effectively without feeling bulky

or heavy. SOUTHERN PALMETTO
Subconscious Impact: The eye is naturally drawn to geometric REGIONAL CHAMBER

patterns like hexagons, creating stronger brand recall. BARNWELL * ALLENDALE 03
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AND THEN MARKETING.

Social Media Marketing is a must.

In today's digital age, social media has become a powerful
tool for businesses to connect with their audience, build gv
brand awareness, and drive engagement. Platforms like
Instagram, TikTok, LinkedIn, and Facebook allow brands to
share their story, showcase their products, and interact
directly with customers in real time. It's not just about
posting content — it's about creating meaningful
conversations, fostering loyalty, and staying top-of-mind. A
strong social media presence also builds credibility,
humanizes your brand, and gives you the opportunity to tap
into new markets with targeted campaigns. Whether you're
launching a new product or reinforcing your brand values,
social media is essential for growing and sustaining a

modern business.



THE IMPORTANCE OF SOCIAL MEDIA

Why Social Media Matters

Social media offers unparalleled
opportunities to reach and engage with
your target audience, humanize your
brand, and establish meaningful
connections that drive business results.




UNDERSTANDING
YOUR AUDIENCE.

Successful social media marketing starts with
understanding your audience's demographics,
preferences, and behavior, allowing you to tailor your
content and messaging to resonate with them.
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SELECTI NG TH E Picking the ideal social media playground is like

finding the perfect pair of shoes for a party.

RIGHT PLATFORMS. Each platform has its own swagger and crowd.

Pick 1-2 platforms to start where your audience is most active:

e Instagram: Great for visuals and stories
e Facebook: Good for local businesses and events

e LinkedIn: Best for B2B businesses 08
e TikTok: Best for short, creative videos




SETTING THE
FOUNDATION
FOR SUCCESS

Establish specific, measurable, achievable, relevant,
and time-bound (SMART) goals for your social media
marketing efforts, whether it's increasing brand

awareness, driving website traffic, or generating leads.
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CONTENT
STRATEGY

Develop a content strategy that showcases
your brand's personality, provides value to
your audience, and encourages engagement
through a mix of curated, created, and user-
generated content.
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BUILDING MARKETING PLAN USING
A CONTENT PILLAR STRATEGY

Step 1: Identity Your Content Pillars

Content pillars are the main topics your brand will

consistently post about — they help keep your social

media organized, clear, and relevant. Good pillars are
broad enough to create lots of posts but specific
enough to align with your brand goals.
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EXAMPLES OF PILLARS

Pillar Description Example Post
: Teach your audience : ) : :
Education . Top 5 Tips for Keeping Bread Fresh Longer
something helpful.
: Talk about your : . :
Promotion Y . "Pre-order your Valentine's cupcakes! @<~ Limited time only."
products/services.
Start conversations and dr : : : :
Engagement "Which is your favorite cookie flavor? Vote in the comments! ="

build community.

Behind-the-Scenes

Show the human side of
your brand.

"Meet our head baker, Maria! ¢ Here's a sneak peek at today's
prep.”

Inspiration/Storytelling

Inspire or share success
stories.

"We started with one oven in a tiny kitchen. Look at us now!"
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STEP 2:
CREATE AN
EFFECTIVE
POSTING
SCHEDULE.

Plan ahead
Create a content calendar to

schedule posts in advance.

Timing matters
Post when your audience is most active.

Automation tools
Post when your audience is most active.

In the world of social media, your most trusted
sidekick is consistency. By mapping out your
posts and timing them just right, you can whip
up a non-stop flow of captivating content that'll
keep your followers coming back for more!

} "f‘f .'r%

13



EXAMPLE OF A WEEKLY PLAN

Day Content Pillar Example

Monday Education Share a baking tip

Tuesday Behind-the-Scenes Prep day photos

Wednesday Engagement Poll or question for followers

Thursday Promotion New menu item announcement

Friday Storytelling Share a milestone or customer testimonial

POST 3-5X A WEEK DEPENDING ON YOUR CAPACITY.
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STEP 3: MEASURE & ADJUST

Reach O

63.23|<: T 75.7%

3K
2K

1K

Apr 1 Apr 6

Apr 11

Apr 16

J

Apr 21

Export =

Apr 26

At the end of your first month, ask:
e Which posts got the most likes, shares,
or comments?
e Which posts didn't perform well?
e WWhat did people seem excited about?
Adjust your strategy based on what works!
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NOTE: You Can extend your reach and drive

SOCIAL targeted traffic with paid social media

advertising options such as boosted posts,
M E D IA sponsored content, and targeted ad
AD\,E RTI SI N G campaigns. But spend wisely, only posts

that will already get the most traction!
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